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Obligption, Inc.

Reminding Businesses, Governments, and Individuals of Their Responsibiliry 1o Children
3100 Loma Road, Suile 311, Birmingham, Al 35216 (205) 822-0080

FOR_IMMEDIATE RELEASE For Further Information:
Jim Metrock, President
(205) 822-0080 Office
(205 822-2030 Home

April 30, 1996

BIRMINGHAM, AL -  Local TV stations have considered shows like Muppet
Babies, The Bugs Bunny and Tweety Bird Show, Teenage Mutant Ninja Turtles, NBA
Inside Stuff, the cartoon show Dumb_and Dumber, and America’s Funniest Home Videos
to be examples of programs fulfilling their requirement to meet the “educational
and informational” needs of Alabama children.

“This is scandalous,” said Jim Metrock, president of Obligation. Inc., a
Birmingham-based child advocacy organization. The group recently conducted a
review of the Birmingham TV station’s public files, dating back to 1990.

The Children’s Television Act of 1990 (CTA) established a statutory
obligation to serve the educational needs of children. The Federal Communication
Commission (FCC) 1is the regulatory body that enforces the CTA and other regulations
concerning broadcasters.

Under the terms of the Act, each television broadcast station is required to
serve the “educational and informational needs of children” in their overall
programming, which is to include “some” programming specifically designed to serve
those needs. The FCC is required by the Act to review at renewal time the extent
to which television licensees have complied with this programming standard.

The Ticense of all Alabama TV stations come up for renewal April 1997.

Two area of a station's performance will get close FCC scrutiny during
license renewal: EEO (Equal Employment Opportunity) compliance and CTA
requirements.

Metrock said, “We are calling their hand on this charade. Stations should not
submit a 1ist of cartoons and teenage sitcoms as evidence of their meeting the
children’s educational requirements of the CTA.”

Other examples of “educational and informational” programs listed by local
stations are: the cartoons - Free Willy, Where's Waldo., Blinky Bill, Dennis the
Menace, Bobby's World, Bump in the Night, Bananas in Pajamas. and Reboot: and the
teenage sitcoms - Hang Time, and California Dreams.

“Local TV stations find themselves in an embarrassing situation. Since they
have not been serving the educational needs of our children, they have hardly
anything to show the FCC. So they are forced to used tortured logic to make
"educational programs’ out of programs that were never meant to be informative.”

A word-for-word example from WVIM's public file: An episode of
California Dreams called “The Dateless Game” 2/3/96. “Jake participates in a
‘dating game’ type contest and wins a date with another girl on the same night as
his anniversary with Tiffani. With the help of the guys. Jake tries to carry off
both dates, but fails. Jake 71s surprised that Tiffani 1s not upset about ‘the
other woman, ' but by his dishonesty, and realizes he should have told the truth.
[Educational theme: If you are 1in a relationship, you should have enough
confidence in your knowledge of the other person to be forthright and to work out
almost any problem that arises.]”

Promorting What Helps Children, Changing WHat Harms Them



“Every program on TV could be considered educational using this type of crazy
thinking. However, the insult to our children is made even worst when you see what
they do with some good children’s programming. Feed Your Mind is a children’s
program that has some substance, but it is on at 7:00 AM Sunday morning. That is
not ‘prime time’ for kids.”

WABM puts on a truly educational program for kids Bjill Nye the Science Guy.
but it's on 6:00 AM Saturday mornings. (aptain Planet on NBC13 is aired Saturdays
at 5:30 AM.

“Think it can’t get worst? NBC13 airs News for Kids every Saturday at 5:00AM.
Then they want the FCC to give them credit for airing that program for kids. No
way,” said Metrock.

Obligation found some substantive programs that were aired at -decent times
such as WBMG's Beakman's World (Saturdays Noon) and WTTO's Where On Earth is Carmen
Sandiego (Saturdays 7:00 AM).

Metrock said the stations will be judged by the FCC on what they have done
with children’s educational programming for the entire period of their license, not
just what they are doing currently. That is why the survey went back several
years. “They are coming into license renewal time in pretty lousy shape as far as
children’s programming goes. They have every reason to be worried.”

“The station’s need to understand that the Alabama public demands much more
from them than the FCC requires of them. We want our stations to be much more
responsible to children than they have been in the past.”

Metrock said. “General managers of local stations must get their public file
in order. They can no longer call programs “educational” that have no educational
element. And more importantly, they need to get absolutely serious about serving
the needs of Alabama children.”
kkkhkhkkkhhkhkhkhihkhki

Separately, Obligation has requested all Birmingham TV stations to refrain
from broadcasting adult-oriented programming., especially Trash TV talk shows,
during their daytime summer schedule.

Obligation is in the ninth month of a campaign to convince local advertisers
to not sponsor offensive daytime talk shows. So far 29 local companies have
significantly reduced their ads on these programs or have stopped advertising on
them.

Metrock said, “If a local company financially underwrites this cultural rot
for our children and grandchildren during their summer vacations, they should be
prepared to hear from an outraged community.”

Obligation urges all news media to inspect the public files of WBRC. WVIM, WTTQ. WBMG. and
WABM to verify the information contained in this release.
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TRAUMA FOUNDATION

CENTER ON
ALGOHOL ADVERTISING
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lames £. Mosher

2140 Sharruck Avenue. Suice 1206
Berkeleyv. Culitornia ¥4704
S104649-8942

S10/649-8970 Fax

San Francisco Gene
Nan Francico. Cajin

MM’Q%% ‘ T~

Lol ¥

September 6, 19955X AT G i n (10 Kt /}Mu

The Honorable Reed E. Hundt

Chairman RECE IVED

Federal Communications Commission

1919 M Street, Suite #814 ocr 19
Washington, DC 20554 . 199

dez2! Commy nicat
Dear Chairman Hundt: 8 of Sacrgp " Miston

According to the New York Times (Monday, July 17, 1995), you stated
that, "By far the most children are watching television in that hour
between 7 and 8." You were commenting on the impact of the prime-
time rule.

| am writing to request the data that supports your statement. | have
asked both the public affairs office and the mass media bureau for
assistance. | have also spoken to people in your office. Several people
have agreed to look into my inquiry. After several weeks, none of them
has provided the information that | seek.

I would normally hesitate to direct this type of inquiry to your attention,

but I have exhausted other channels without success. Thank you for
your time and attention.

S@ZM@

Laurie Leiber
Director

cC: Jeff Chester




